o ; you’ll wind up with lousy word—of—mout,-h--. ‘
which will defeat your purpose at the box |
office. In this case, it's teenagers. This is |
clearly a teenage audienpe, that's the
market for this picture,” which co-stars
Glenn Ford and was made by DAL
Productions of Montreal, which also
made Meatballs and My Bloody Valen-
tine. It was universally panned by critics,
including The Star’s Ron Base. .

The advertising campaign cost nearly
as much ($3.5 million so far, Antonowsky
said) as the making of the picture (about .
$4.75 million). Apparently, it’s pushing
the right buttons. In its first 18 days in r
lease, Happy Birthday To Me grosse
more than $9.7 millicn at the box office.

Are Antonowsky and Blancato push
‘a good chiller or exploitive junk? Two of

he most conspicuous customers at an
afternoon showing of Birthday here last
week were Maria Tieche and Chri{
‘Baumgardner, both 16, who shrieked an
gagged throughout the movne S torturou
108 minutes.
Vit 1€ was supposed to be really, reall-

'__,'scary, sald Maria, “and I thought 1
?was !
T thought it was one of the scar ios
movies I've ever seen,” said Chris. “An_
‘ve seenalot.“ ”' 2 . b




